















































































http://www.gnb.ca/0085/New%20community%20site/pdf/Frenchpdf/Developers_Guide_E.pdf



http://www.gov.ns.ca/energy/renewables/current-activity/wind.asp



http://www.gov.pe.ca/eef/index.php3?number=1001539&lang=E










1. Did the open house help you understand more about
the proposed project?
[ Yes d No

2. Were your questions answered to your satisfaction?
1 Yes J No

3. Were the display materials helpful?
[ Yes d No

4.  Were the time and location of the open house

convenient for you?
[ Yes 4 No

5. Do you have any comments or suggestions about the
open house to help us next time?

6. Do you have any comments about the proposed
project (or topic under consultation)?

7. Would you like to receive additional information on
this proposal?
[ Yes d No

8. Would you like to be on our mailing list to receive
information about other activities and projects?
[ Yes 1 No

If you checked yes to 7 or 8, please fill in:

Name:

Address:

Postal Code:

Telephone:

1. Do you think the presentation/event:
- Helped you better understand the issues?
dYes [ No

- Was well organized?
dYes [ No

- Gave you an adequate opportunity to express
your view?
dYes [ No

- Audio visual materials and handouts were
helpful?

dYes [dNo

2. Do you think another presentation/event would
be helpful?
[ Yes d No

3. Do you have any other comments or suggestions?

4. Would you like to receive additional information on
the project?
[ Yes d No

Would you like to be on our mailing list to receive infor-
mation about other activities and projects?
[ Yes d No

If you checked yes to 4, please fill in:

Name:

Address:

Postal Code:

Telephone:

Thank you for completing this comment sheet.
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Date/time of call:

Name of reporter:

Name of news station/program/ publication:

Telephone number:

Cellular number:

Email:

Deadline for the interview (time/date):

Interview topic/angle/questions:

Designated spokesperson:

Time of interview:

Duration of interview:

Location of interview:

For attribution (quotes):

For background:

Can we send background information?

Who else will the reporter be talking to?
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Objectives Outcomes Outputs

1. To obtain input into socio- e Informed _ e  Profiles supporting socio-
economic and cultural information, I fom the socio- economic and cultural
activity and community profiles, economic and cultural assessment.
activity and community trends. perspectives.
2. To review and obtain input on e Refined analyses and e Document refinements to the
proposed analyses and approach. approach. analyses and approach.

e  Ownership of approach by

stakeholder community.

e Stakeholders are better able
to access the process.
e Analyses are as robust as

possible.
3. To foster engagement in the e Regional experts and e Report on workshop
dgof experts from stakeholders are able to proceedings.
arange of interested parties by input into the

providing a formal opportunity for

input into [T which wil

serve as a foundation for planning | e  Experts and stakeholders

work undertaken in the initiative. are able to engage each
other to exchange
information, data and points
of view.

o Experts and stakeholders
have a more holistic
appreciation of the socio-
economic and cultural
dynamic of the region and

how this imiacts the
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|AP2 Spectrum
of Public Participation

jap?
International Association
for Public Participation

Increasing Level of Public Impact

Inform Consult Involve Collaborate Empower
c To provide the To obtain public To work directly ~ To partner with To place final
Public public with feedback on with the public the public in each  decision-making
olelgilafeleji[e]g® balanced and analysis, throughout aspect of the in the hands of
g oal objective alternatives the process to decision including  the public.
information and/or decisions. ensure that public  the development
to assist them in concerns and of alternatives and
understanding the aspirations are the identification
problem, consistently of the preferred
alternatives, understood and solution.
opportunities considered.
and/or solutions.
5 We will keep We will keep you — We will work with ~ We will look to We will
Promise you informed. informed, listen to  you to ensure that  you for advice implement

to the
public

and acknowledge
concerns and
aspirations, and
provide feedback
on how public
input influenced
the decision.

your concerns
and aspirations
are directly
reflected in the
alternatives
developed and
provide feedback
on how public
input influenced
the decision.

and innovation
in formulating
solutions and
incorporate your
advice and
recommendations
into the decisions
to the maximum
extent possible.

what you decide.

Example
techniques

m Fact sheets
= Web sites
= Open houses

© 2007 International Association for Public Participation

Public comment
Focus groups

= Surveys

Public meetings

= Workshops
m Deliberative
polling

= Citizen advisory
committees

= Consensus-
building

= Participatory
decision-
making

= (Citizen juries
= Ballots

= Delegated
decision
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ap?

IAP2’s Five Steps for Public Participation Planning

Action

Tasks

Step

1.

Gain Internal Commitment Activity 1:Identify the decision maker(s)

Learn from the Public

Select the Level of
Participation

Define the Decision
Process and Participation
Objectives

Design the Public
Participation Plan

Activity 2: Profile sponsoring organization’s approach to P2
Activity 3: Clarify the scope of the decision

Activity 4: Identify preliminary stakeholders and issues
Activity 5: Assess sponsor’s view of the IAP2 Spectrum level
Activity 1: Understand how people perceive the decision
Activity 2: Develop a comprehensive list of stakeholders
Activity 3: Correlate stakeholders and issues

Activity 4: Review/refine the scope of the decision

Activity 1: Assess internal and external expectations
Activity 2: Select level on the IAP2 Spectrum

Activity 3: Assess “readiness” of sponsoring organization
Activity 1: Understand the existing decision process
Activity 2: Set P2 objectives for each step in the process
Activity 3: Compare decision process with P2 objectives
Activity 4: Check to confirm objectives meet needs
Activity 1: Determine plan format

Activity 2: Integrate baseline data into plan format
Activity 3: Identify the public participation techniques
Activity 4: Identify support elements for implementation

Activity 5: Plan for evaluation
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